
Enclosure No.1
REIT management in important matters and 
future Trust management approaches



Enclosure No.1 The REIT’s Significant Management and future direction in management

1.1 The REIT’s significant management in 2024
                                       Comparison of occupancy rate from 2015 - 2024
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1.2 The REIT’s significant management in 2024
Revenue collection classified by source of income from 2105 - 2024
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1.3 The REIT’s significant management in 2024

2016 2017 2018 2019 2020 2021 2022 2023 20242015

Revenue collection classified by source of income from 2105 - 2024
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1.4 The REIT’s significant management in 2024
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Revenue collection classified by source of income from 2105 - 2024
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1.5 The REIT’s significant management in 2024
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Revenue collection classified by source of income from 2105 - 2024
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1.6 The REIT’s significant management in 2024

C.P.Tower 1 (Silom) Average rent (baht/sq.m.) from 2015 – 2024
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1.7 The REIT’s significant management in 2024
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C.P.Tower 2 (Fortune Town) Average rent (baht/sq.m.) from 2015 – 2024
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1.8 The REIT’s significant management in 2024
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C.P.Tower 3 (Phayathai) Average rent (baht/sq.m.) from 2015 – 2024
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Sales Promotion and Marketing Management in 2024
Creating 2 ways experiences which focus on engagement activities with stakeholders such as visitors, merchants, partners, community which can 
be classified as 3 activities  

1. Experiential Marketing 
Activities Focused on Creating Shared Experiences Between Entrepreneurs, Partners, Communities, Media, and Students

1. Experiential Marketing
2. Annual Major Events/Marketing Campaigns                       
3. Community & CSR Marketing 
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1.Experiential Marketing 
Activities Focused on Creating Shared Experiences Between Entrepreneurs, Partners, Communities, Media, and Students
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2. Annual Major Events/Marketing Campaigns 
Festival-based Activities Focused on Engagement Between Entrepreneurs and Service Users
Held 1–2 Times per Year
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3.Community & CSR Marketing 
“See Cat” Activities for the General Public and Nearby Communities of CP Tower 2, in Collaboration with Government and Private Sector 
Organizations, as well as Local Communities, Offering Free Vaccination Services from Bangkok Metropolitan Administration (BMA)

Green Street Campaign for Dust-Free Model Road on July 4, 2024, in Collaboration with the Bangkok Metropolitan Administration (BMA), 
Government, and Private Sector, on Ratchadapisek Road. Project Participants Include Fortune Town Shopping Center, The Street, AIA Building, 
Central Rama 9, Esplanade, and Big C.
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"1 million People Health Checkup Caravan” for the General Public, Nearby Communities, Individuals, in Collaboration with the Central 
Hospital and the Bangkok Metropolitan Administration (BMA), to Promote Good Health and Strengthen Relationships with the Community.

3.Community & CSR Marketing 

Safe Drinking and Plastic Reduction Campaign for the General Public, Tourists, and Nearby Communities of CP Tower 2 (Fortune Town), in 
Collaboration with Government and Private Sector Organizations, as well as Local Communities. 
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